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Desired outcomes
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Market situation
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Process Framework
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Methodology

Market and Competitor Research
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Quantitative Survey
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Quantitative Survey Results: 31383Y83ngURUsENOUNISHONARS U

drsnanuAniuiunguiusenaunisiuemvinsiauszme (B2B) $1uau 100 Au

70% mmwumnvmuuunau Seinludeain
Supermarket ﬁi%umsmﬂsmiammmmen
srsusznd Inglinatrezsadlunniilouay

/ 14%
[ WUUBA
. 16%

Y wuuin J 4 r y
\ ‘U@ﬂﬂ?ﬂﬂW‘UﬁJ']ﬂVlﬁﬂ“U@\‘lLLﬂ\‘lﬂ“"Vi'iLL‘U‘U‘L!']ﬁ']‘]/i'i‘UN‘lJﬁ“’ﬂE]Uﬂ']'iﬂE]L'Ja']

L1AUDIILLADLINOY ma‘ls{’flwuml,a'sl,nuvluvlﬂ faingeasuandte
uammauamtmaau"luuwa anmwuaul,l,mnuml,wummsuatwu
mwmwmmanua"mﬁlﬁmu

I 111N 60% %msqummsm'lﬂ (ﬁlﬂ&lﬁﬁiﬁﬂﬂﬁ')) VIJJGlﬂ%J‘ViEJ LLauwsaummmaam
aunﬂwmaua uﬂaawanumwa Ad 31A1 I‘Usimm uauussanmmmmmmﬂ%

REPORT AS OF : MAY , 2021



03

Recommendation
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_ontact Us

Direct Call

Tel: 097-364-6592
Line: @Crowdabout

Facebook: Crowdabout Email: Crowdabout.io@gmail.com www.Crowdabout.io
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